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Key data

▪ 4.1k users

▪ High ranking Search 
Engine Optimization 
(SEO)

▪ 59 sec average 
engagement time

▪ Top 3 users by country
▪ UK
▪ China
▪ USA
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Instagram – best performing posts  
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Instagram - Visit Sevenoaks 

Posts Mar-23 Apr-23 May-23 Jun-23 Jul-23 Aug-23

Reach 435 527 606 885 579 448

Impressions 484 554 641 1,068 695 475

Likes 24 23 30 46 22 22

Comments 2 0 1 2 0 2

Profile visits 3 4 2 7 3 7

Total engagements 29 27 33 55 35 31

Engagement rate 6.7% 5.1% 5.4% 6.2% 6% 6.9%
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Instagram - Visit Sevenoaks 
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Digital Marketing Overview

Visit Kent 
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Visit Kent digital marketing – visitkent.co.uk   
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1.6M
Page views

1.3M 
minutes on the website

926k
Sessions
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Service Level of Agreement Deliverables

Deliverable 1 Deliverable 2

Dedicated Sevenoaks district destination page on Inspirational 48hrs in Sevenoaks District 
Visit Kent website

http://www.visitkent.co.uk/destinations/Sevenoaks-district https://www.visitkent.co.uk/see-and-do/itineraries/48-hours-in-sevenoaks
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http://www.visitkent.co.uk/destinations/Sevenoaks-district
https://www.visitkent.co.uk/see-and-do/itineraries/48-hours-in-sevenoaks


Service Level of Agreement Deliverables
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Deliverable 4 

Provision of Visit Kent Marketing Hub with marketing 
assets that are free for businesses in the Sevenoaks 

district to access

Deliverable 3 

Inclusions in featured inspirational content on 
www.visitkent.co.uk and shared across all channels. 

Including council owned tourism businesses and events or 
non-investor partners

https://www.visitkentbusiness.co.uk/insights-and-resources/visit-kent-marketing-hub

http://www.visitkent.co.uk/
https://www.visitkentbusiness.co.uk/insights-and-resources/visit-kent-marketing-hub


Visit Kent digital marketing – socials  
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Hever Castle Westerham Knole Eynsford Knole Chartwell

1,992
Organic social posts 

across Instagram, 
Twitter and Facebook

22.8m
Impressions

654k
Engagements
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Sevenoaks on socials and blogs 
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Over 120 organic social posts featuring the Sevenoaks district, resulting in over 560,000 impressions. 
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More Sevenoaks website 

Key stats

▪ 3,895 total website views

▪ 1,901 unique website users

▪ 1 min 35 sec average 
engagement time

▪ Average engagement rate 
on desktop: 64.76% 
(compared to average GA4 
engagement rate of 55%) 

https://www.moresevenoaks.co.uk
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More Sevenoaks website 

Key stats

▪ Organic social is the best performing channel for 
website traffic (by user)

▪ Top three website traffic locations: 
London, Sevenoaks and Maidstone

▪ Top three website pages: 
Homepage, Autumn Hamper Competition and Business 
Directory

https://www.moresevenoaks.co.uk
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Facebook

Key stats

▪ Average engagement rate: 11.1% 
(compared to the industry average of 
0.15%)

▪ Total followers: 105

▪ Total reach: 8,258

▪ Best performing post: Robin Hood 
competition.

https://www.facebook.com/moresevenoaks 
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Facebook

Since commencing the Sevenoaks So Much More campaign in June 2022, we have seen some good performance 
statistics, most notably the average engagement rate of 11.1%, which is well above the industry average of 0.15%. 
The channel has also reached 8,258 accounts.

The best performing post to date was the Robin Hood competition post, which would have helped drive traffic to 
the entry post on Instagram. It shows the value in running competitions on social media.

Across the 12 months, we can see some peaks and troughs in performance, which is to be expected. The highs can 
be attributed to the launch, social media competitions and increased posting schedule, while the dips can be 
attributed to reduced activity while we agreed ongoing support from Pillory Barn, to help move the brand forward. 

It is extremely promising to see that the performance figures for May are a notable increase month-on-month and 
among the best performing months to date. For instance, reactions were up 175% and there was a 122.3% increase 
in impressions in May 2023. June 2023 performance remains strong.
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Facebook
Posts Jun-22 Jul-22 Aug-22 Sept-22 Oct-22 Nov-22

Reach 823 2,184 1,178 801 1,216 144

Impressions 888 2,273 1,068 916 1,301 165

Reactions 57 97 85 21 40 8

Comments 6 6 1 2 3 0

Shares 14 29 19 10 3 1

Website clicks 6 19 17 76 88 1

Total engagements 83 151 122 109 134 10

Engagement rate 10.09% 6.91% 10.35% 13.6% 11.01% 6.94%

Posts Dec-22 Jan-23 Feb-23* Mar-23 April-23 May-23 Jun-23

Reach 783 49 - 332 132 300 316

Impressions 829 55 - 354 152 338 346

Reactions 28 5 - 13 12 33 18

Comments 4 0 - 0 0 1 0

Shares 5 0 - 2 1 0 1

Website clicks 63 0 - 21 6 19 9

Total engagements 100 5 - 36 19 53 28

Engagement rate 12.77% 10.2% - 10.8% 14.3% 17.6% 8.8%

* Please note that due to an error in Meta Business Suite we have not been able to source data for February 2023. 
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Instagram

Key stats

▪ Average engagement rate 23.6% 

(compared to the industry average of 1-
5%)

▪ Total followers 490

▪ Instagram has generated a total of 9,236 
impressions.

▪ Best performing post: Launch post

https://www.instagram.com/moresevenoaks 
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https://www.instagram.com/moresevenoaks


Instagram
Since commencing the Sevenoaks So Much More campaign in June 2022, we 

have seen some good performance statistics, most notably the average 

engagement rate of 23.6%, which is well above the industry average which sits 

between 1-5%. The channel has also generated a total of 9,236 impressions, 

which is the number of times our content was seen.

The best performing post to date was the launch post, which demonstrates the 

buzz we managed to create around the launch of the Place brand. It also shows 

that graphics perform as well as lifestyle images on Instagram.

Across the 12 months, we can see some peaks and troughs in performance, 

which is to be expected. The highs can be attributed to the launch, social 

media competitions and increased posting schedule, while the dips can be 

attributed to reduced activity while we agreed ongoing support from Pillory 

Barn, to help move the brand forward.

It is extremely promising to see that the performance figures for May are a 

notable increase month-on-month and among the best performing months to 

date. For instance, reach is up 302% and there was an 88.39% increase in total 

engagements in May 2023. June 2023 performance remains strong. 20



Instagram

Posts Jun-22 Jul-22 Aug-22 Sept-22 Oct-22 Nov-22

Reach 819 1,619 1,462 201 441 219

Impressions 963 1,173 1,729 232 498 235

Likes 127 163 144 25 40 4

Comments 9 15 3 0 2 0

Profile visits 40 67 217 70 155 48

Total engagements 176 245 264 95 197 52

Engagement rate 21.49% 15.13% 18.05% 47.2% 44.6% 23.7%

Posts Dec-22 Jan-23 Feb-23* Mar-23 April-23 May-23 Jun-23

Reach 1,216 184 - 588 336 1,354 894

Impressions 1,348 206 - 581 234 1,011 1,026

Likes 70 11 - 33 8 84 56

Comments 0 0 - 7 0 6 6

Profile visits 79 71 61 124 78 72 77

Total engagements 149 82 - 164 86 162 139

Engagement rate 12.2% 44.5% - 27.8% 25.6% 11.9% 15.5%

* Please note that due to an error in Meta Business Suite Pillory Barn have not been able to source data for February 2023. 
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Social media competitions

Robin Hood County Superstars

52 unique newsletter sign ups, 57 
new Instagram followers and an 

excellent selection of images 
from across the District.

Autumn Hamper

Reached 1,873 people 
and generated 21 

engagements

Reached 295 people and 21 engagements
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LinkedIn 

Key stats

▪ Average engagement rate: 8% (compared to 
the industry average of 2%)

▪ Total followers: 105

▪ LinkedIn has directed 463 clicks through to the 
website.

▪ Best performing post: Rightmove’s Happy at 
Home Study

https://www.linkedin.com/company/moresevenoaks
23
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LinkedIn

Since commencing the Sevenoaks So Much More campaign in June 2022, we have seen 
some good performance statistics, most notably the average engagement rate of 8%, which 
is four times the industry average. The channel has also generated 463 clicks through to the 
More Sevenoaks website.

The best performing post to date was the Rightmove’s Happy at Home study, which shows 
content linked to the ‘Live’ pillar performs well on LinkedIn as well as ‘Work’ and ‘Invest’ 
content. 

Across the 12 months, we can see some peaks and troughs in performance, which is to be 
expected. The highs can be attributed to the launch, social media competitions and 
increased posting schedule, while the dips can be attributed to reduced activity while we 
agreed ongoing support from Pillory Barn, to help move the brand forward.

It is extremely promising to see that the performance figures for May and June 2023 are a 
notable increase month-on-month and among the best performing months to date. For 
instance, impressions are up 299% in May 2023 and there was a 62.79% increase in 
engagement rate in June 2023.
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LinkedIn

Posts Jun-22 Jul-22 Aug-22 Sept-22 Oct-22 Nov-22

Impressions 1,120 2,147 397 165 686 181

Clicks 54 263 9 5 24 3

Reactions 57 97 29 10 36 10

Shares 5 15 3 0 8 1

Engagements 116 375 41 15 68 14

Engagement rate 10.36% 17.47% 12.4% 2.24% 9.01% 3.79%

Posts Dec-22 Jan-23 Feb-23 Mar-23 April-23 May-23 Jun-23

Impressions 1,231 369 6 106 310 1,238 703

Clicks 29 7 0 7 15 26 21

Reactions 44 7 0 8 5 62 33

Shares 4 0 0 0 1 1 4

Engagements 77 14 0 15 21 89 58

Engagement rate 5.3% 7.73% 0 16.2% 8.44% 4.22% 6.87%
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Twitter

Key stats

▪ Average engagement rate: 4.96% (compared to 
the industry average of 0.037%)

▪ Total impressions: 7,214

▪ Total followers: 85

▪ Best performing post: Time Out’s inclusion of 
Castle Farm in their lavender fields article

https://twitter.com/more_sevenoaks
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Twitter
Since commencing the Sevenoaks So Much More campaign in June 2022, we have seen some good 

performance statistics, most notably the average engagement rate of 4.96%, which sits well above 

the industry average of 0.037%. The channel has also generated a total of 7,214 impressions, which

is the number of times More Sevenoaks content has been seen.

The best performing post to date was TimeOut’s lavender fields article which included Castle Farm. 

Moving forward, Pillory Barn will use external endorsements of the Sevenoaks District on Twitter as 

this works well.

Across the 12 months, we can see some peaks and troughs in performance, which is to be expected. 

The highs can be attributed to the launch, social media competitions and increased posting schedule, 

while the dips can be attributed to reduced activity while we agreed ongoing support from Pillory 

Barn, to help move the brand forward. Across the board, we have seen reduced engagement since 

the acquisition of Twitter by Elon Musk, therefore we need to consider if this is a platform for the 

campaign in the future.

It is extremely promising to see that the performance figures for May 2023 are a notable increase 

month-on-month and among the best performing months to date. For instance, impressions are up 

510.3% and a 600% increase in engagements in May 2023. June 2023 performance remains strong. 27



Twitter

Posts Jun-22 Jul-22 Aug-22 Sept-22 Oct-22 Nov-22

Impressions 1,107 1,939 1,425 318 208 33

Retweets 5 7 2 2 4 0

Likes 24 35 9 3 3 2

Clicks 26 15 5 1 10 0

Engagements 100 81 42 22 15 3

Engagement rate 9.03% 4.18% 19.25% 3.4% 4.7% 1.1%

Posts Dec-22 Jan-23 Feb-23 Mar-23 April-23 May-23 Jun-23

Impressions 219 107 87 111 145 885 630

Retweets 0 0 0 0 0 6 7

Likes 3 3 0 2 1 20 13

Clicks 1 0 3 1 2 6 1

Engagements 8 5 0 7 8 56 31

Engagement rate 3.3% 4.7% 0.1% 5.95% 5.75% 3.5% 3.1%

28
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Questions

Emma West | Economic Development Officer – Tourism & Rural

emma.west@sevenoaks.gov.uk | 01732 227205 | 07713 392 356
Digital media report – Visitor Economy

mailto:emma.west@sevenoaks.gov.uk
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